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Dream
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We believe that things sold are not goods
or services, bins or boxes, tasty candies
or natural lotions but presentiments,
emotions and dreams. With this understanding
we create brands with values that millions
would be eager to share
years people in the team
clients projects
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Dream

OUR CLIENTS: Catchers

We’ve been very lucky to work with many
diverse clients and collaborators
s | Xove
XOYM KPEAUT
[pocTo. bbicTpo. Yao6Ho.
®
seimoe FERRERO

= BAJITUKA
g PEPSICO @

Part of the Carlsberg Group
W@ﬂ :

I-IARIBO

BAIKALSEA Company

w2 MAPYKAMO
i) vaoH u anoHckas kyxHs YVES ROCHER

OPPAHUUA

IMAIRATHLOIN

PHARMA

|5



dcbranding.ru / Agency / About

STRUCTURE

Client service

Research & analysis
Brand positioning

Communication
platforms

FMCG branding
Corporate branding
Naming & slogans
Copywriting & scenarios
Key visuals & POSM
Advertising

Digital

Industrial design
lllustration

Food styling & photo
3-D modelling
Prepress

Production

Technical support
& office
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Brand audit Packaging design
Research & analysis Naming & slogan Industrial design
Trend-watching (Russian, English, other languages) Ad campaign concept
Brand positioning Brand legend Key visuals & POSM
Visual strategy Creative copywriting Brand books & style guides
Russian & English :
Communication strategy ( : glish) lllustration
Scenarios Digital

Food styling & photo
3-D modelling
Production



* W
u}*
x
Dream

Catchers \ where stars start

PORTFOLIO

dcbranding.ru |



dcbranding.ru / Agency / Portfolio / FMCG

Dream
Catchers

HOPS & FRIENDS

In early 2020, the Russian craft beer market saw
a successful launch of Baltika-Carlsberg novelty —
Hops and Friends Legend lager.

The concept and illustration are made
by the Dream Catchers team
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DRAGON BEER

In 2019, Baltika, part of the Carlsberg group, updated
the design of Dragon beer and returned the popular
aluminum can format.

¥ TRADITIONAL" #65
RICE BEER

The new design is based on the synthesis of Eastern
and Western cultures where emblematique elements

of Chinese culture are organically combined to European
minimalism
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BALTIKA 3 / BALTIKA 7 / BALTIKA 9 by = _ _ if . bA/TTHKA

Refinement of key elements of the flagship umbrella brand
of Carlsberg Group in Russia — Baltika 3/7 /9.

Working on the logo, numbers, and typography in order

to modernize and harmonize all three SKUs
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Bk
¢ RESERUE
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BAIKAL
/ RESERE

-

BAIKAL PEARL | BAIKAL RESERVE

The first Russian truly premium water brand. Promoted
through category «A» retail and premium HoReCa (includ-
ing Ginza restaurants) the brand soon became iconic and
can be largely seen at the tables of Russia’s top officials.

The project included work on the entire marketing mix:
from the brand platform to industrial and graphic design
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Dream
Catchers

Forbes

Still
natural
water

BAIKAL 430

Mass market iconic brand built around toponym
(Baikal lake), which is synonymous with pristine
cleanliness. To underline the water pureness the
brand identity is built around digits 430 indicating the
depth from which the water is sourced.

During the first year, the manufacturer entered the
largest chains X5 Retail Group and outperforms
leading global brands in terms of sales volume
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SUGREFF TEA

The first premium tea based on the “Russian tea” phenom-
ena platform (Russian tea - is a blend of black tea with for-
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The main format represents a wooden chest with 9 herbal oy
teas made on the basis of local plant of different regions.

Every pack carries images of people in traditional cos- VPR AR N .
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Leading Russian choco!ate brapd In premium /\l (PO U ATITPUOT] . PAOPWU \\ lP 1/101)1/1

segment. Local competitor to Lindt. Full scope s o
of work — from the concept till execution of 2 ranges: |
classic chocolates with different content of cocoa
and a range of “chocolate with tastes”
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Dream
Catchers

DELIORO

Premium exquisite multi-layer chocolates.

Full scope of work — from the concept till
execution. Concept is based on the metaphor
of chocolate as a cake served in a French cafe

»
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Dream
Catchers

A®
VALIO VIOLA

Design of a range of assorted processed “cheeses with
taste” and it’s launch on the segment previously occu-
pied by Hochland and President brands.

usbpaHHoe
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As a result of the Iaunch, the Valio Ilne, which was | oy, o) SR .:.o*"’éb

the last to enter this segment, became the category o M08 ¢ romarom  Gaammaro* <*
leader
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SINTEZ PHARMACEUTICAL

A series of projects of branding and redesign
of pharmaceutical products for Sintez Pharmaceutical
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ANGIORUS

Redesign of a leading Venotonics brand. The concept
IS based on the iconic image of a ballerina whose legs

experience daily stress and, at the same time, remain
beautiful
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SCHAUMA LE “RUSSIAN BEAUTY”

An outstanding seasonal LE project built around images
of most popular female characters of Russian fairy tails.
Showed great result in terms of sales and customers
Interest towards the project
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ROLF

Design of a line of motor oils for the ROLF oil brand
of Orgsintez company — one of the leading Russian
manufacturers of lubricants
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TOBBI KIDS

Brand of children’s washing powders based on soda.
The Agency carried out a full set of works — from the
positioning platform to naming and brand identity.

- EOABWAR ZAROTA O MAAEHBRMX

IIOPOIIIOK

AJLSL CTUDKH
ZIETCKOr0 0eJIhs

For the first time on the market, a solution was devel-

BOABLUAA 3ABOTA O MAAEHBKMX

oped that involves the creation of a whole line of chil- II0PO
dren’s powders of several SKUs. Depending on the mCmmg .
age of the child and the nature of the dirt, the pow- IETCKOTO 66ITh

ders contain different amounts of PAV
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A8 OPTAHUYECKOTI O SEMHEEEJ'MH

CCTaHaBnuMeaeT YcunueaeT KNeTouHbIN YBenuumeaer

eflHEHHbIE NOYBLI | POCT, CONPOTUBNNEMOCTS | KONUYECTBO, BEC W
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NATUR'ALL
’g;v. 4 ’ YOOBPEHUE

YHUBEPCANBHOE

SAFRAN
NATUR'ALL wo 3..‘5.932‘32%’5

Naming and design for a line of natural fertilizers based D, = e~ e _ ey A e O e
on beet molasses for Lesaffre, a French company that is o ' | .
a world leader in the production of yeast.

This is the company’s first project in the field of branding
fertilizers for the mass market and the result was high-
ly appreciated at the company’s headquarters in France.
The name Safran reflects France, the company’s name
(Lesaffre) and product’s naturalness (saffron flower)
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ECTb CBOBO/IHAS MUHYTKA?
CKNEA NOCA — 3T0 HE LIYTHA

ERE .4

HOBbIN «MOMEHT 60 SEC.»
3KCTPA NMPOYHbIN. CYMNEP BEbICTPbIN.

HOBbIA «MOMEHT 60 SEC.»
3KCTPA NMPOYHbIN. CYMNEP BbICTPbIN.
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YKpalueHusi ¢ BpunaMaHTamMm Kaxabiv AeHb!

OBliH CPOK NpoBEASHMA akuuW: ¢ 15 despans nio 15 Maa 2017 roga, ekniouas cpok ebiaauym npusos. MonHyio uhdopmaumio 0b OpraHyzatope, npasuiax NPOBEASHHMA AKUUM, PUIOBOM
HIE, O KONMYECTBE MPU30B, CPOKE, MECTE W MOPAIKE WX NONAYYEHWS MOXKHO Y2HaTh Ha MHTepHeT-caliTe www.schauma-palette.ru
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Dream
Catchers \ where stars start

GET IN TOUCH!

Anna Dubinskaya, Account director
+7 (916) 383-62-12
a.dubinskaya@dcbranding.ru

Eduard Kahtuev, CEO
+7 (926) 535-16-99
e.khatuev@dream-catchers.info

Office

107113, Moscow, Staroslobodskaya str.3, office 2
+7 (499) 748-06-86

mob. +7 (926) 535-16-99
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